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Only those who know their presence,
can optimize it in a targeted way.



5 Reasons to Measure Al Visibility »»

Al Visibility is the new SEO - those who understand the sources and logic of LLMs secure the first digital touchpoint
with tomorrow's customer.

Actively Managing Market
Presence (Visibility Score)

Instead of passively waiting to
see how Al models evaluate
your brand, measurement

enables targeted optimization.

Only those who know their
score (0—-10) can rise from a
"brief mention" to a
“prominent, cited market
leader position.

Secure Strategic
Competitive Advantages

An Al audit uncovers visibility
and evaluation gaps in direct
comparison to competitors.
You immediately recognize
whether competitors are
already more dominantly
positioned on important
industry topics or innovations

and can take countermeasures.

Precise Content & GEO
Optimization (Content
Gaps)

The analysis pinpoints exactly
which sources (wikis,
glossaries, specialist portals)
are used by LLMs to generate
answers. This enables a data-
driven alignment of your
content strategy (Generative
Engine Optimization) to
deliberately appear as a cited
source in Al answers.

Understanding & Serving
Customer Intentions
(Intents)

Different question intentions
(e.g., price/performance vs.
technology focus) lead to
different model behavior.
Through measurement, you
understand how your brand is
perceived in different phases of
the customer journey and can
adapt your messages
accordingly.

Early Warning System for
Innovations & Trends

The measurement serves as a
monitoring tool for new topic
areas such as sustainability or
skilled labor shortages. You see
in real time whether your
brand is already associated
with future-relevant USPs or
whether there is unused
potential here.



Three Components »»

ai probe assistant

Input

Brand inputs and prospect prompts
— What and how is asked?
— What are the most frequently asked questions
« Intents: comparison, price/service, Top 3
manufacturer
* Topics: skilled labor shortage, sustainability,
technology, USPs
* Product/Product Group
 Product Features
« USPs
* Industries
» Applications
- Brand
— Domain(s)
— Country
— Competitors per country/market
- LLMs
« Gemini, chatGPT, Perplexity, Google/Bing Al
Overview, Mistral and others

al visibility analysis

Output

Analysis based on the input
— All results as Excel download
— All results online

» © effective world Group <«

ai visibility audit

Audit

Result evaluation
— Evaluations by
» Dimensions,
* USPs,
* Intent,
* Industrie,
» Applications
Action recommendations
+ SEO/GEO Content
« Strength, Weakness
» Content Gaps
« Visibility Scores vs Content
« Recommendations by LLM
« Visibility Scores vs LLM
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Al Probe Question Assistant »»

I n u t @ - I Al Visibility ‘ IAI Glossary [ LLM Comparison & Login & English~
affective

Generate probe questions for Al visibility analysis using LLM assistance.

— Industries
— Products
) Manage Question Dimensions
- P rOd uct Features Generate Probe Questions
_ Appl | Catl ons Industries &)  Products &)  Product Features [ )  Applications [ Intents [  Topics/U
Customer
— Intents -
Add new Industry
- TO p | CS/ U S PS lect the customer for whom you want to generate probe questio Display Name Description

Configuration (optional) | ‘

mini mapped

Display Name Description Actions

ation to pre-fill brand, competitors, and ¢

Automabilsektor -

Banky n

General Merchanc

Getrankeindustrie

Haushalts- und Kérperpflegeprodukte

Lebensmittelinc

Lebensmittelvertrieb

Mode- und Bekleidungslo;

Pharma

Tab
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Generate Questions » )

Probe Questions flr alle Dimensions oder dedizierte Probe Questions flir nur eine Dimension nach Typ und Value
— Slider for number of questions
— Selection of LLM for generation

Question Amount 00 questi Focus Mode

. ons i n value only
Min [ ]
Choose how many probe questic generate. More questions provide broader coverage but Dimension Tvpe

Inte
Generation Model ‘

Dimension Value
gemini-3-fla

elect the Al model to use for ¢

eneration sess

how many probe que: e te. More questions provide broader coverage but taks

h er haben umf. de Erfahrung mit ro n? Generation Model
ellt fahrerlo: portsysteme fur moder -

enerating probe questions.

0 Anwendungen optimiert? Generated Questions
ron Materialflissen an? p

welche Unternehmen in der DA
d die wichti n
Welche Firmen bieten umfa
ut
nd N. e v ternehmen konkurrieren im
fiir hohe e o, e 67 v etet inno ngen fur die roboterb

Review and edit the generated questions before saving.

Save as AIVA Configuration

1d die Hauptkonkurrenten von
Internehmen in des
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aiva Project »»

Configuration of the analysis

effective

Al Glossary | | LLM Comparison & Login & English - 4 What's New # Home
- ]

Cross Brand Select

B Each brand will ilu: as the main brand, with S ut each brand will be fairly evaluated against the Al
e

Al Visibility Analysis
3 Check how visible your brand is in Al responses compared to competitors.

Upload Questions File (Optional)

Run Analysis

Customer

Your Brand *

| subishi Chemical

rimary brand emini-25-flash-lite O gemini-

plus O qwens-max () hunyuan-tur

Target Countries (Optional)

ocaliz

huntsman.
dy




aiva Project Results »»

AnaIVSiS RESU".'. Analysis Results

: : View Results for Brand:
Download Result or view online

— Results Overall Scores All Brands

- By M odel In cross-brand analysis, each brand was evaluated as the "main” brand. Select a brand to view its evaluation scores.
— By Question
— By Applications veralls
vera cores . . . .
- By Industris N core By Model By Question Applications Industries Intents
= By Intents evonik.com

— By Product Features
— By Topics/USPs

henkel.com

3m.com

vious Analysis Runs

arkema.com

Engineers & Product Developers

=

Executives / Strategy

.

Innovation / R&D Leadership

Procurement / Supplier Management
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Product F



aiva Scoring Model »»

B

o: No Al Overview available 3-4: Brand mentioned briefly /
negatively or only peripherally

1-2: Brand is completely

absent from response 5-6: Brand mentioned with equal

prominence to competitors

» © effective world Group <«

7-8: Brand clearly more promient
than competitors with positive
positioning

9-10: Brand is primary focus with
strong positive portrayal and/or
recommendation
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Three More Benefits for Marketing »»

Press and
Communication

The sources of Al answers reveal,
alongside competitors, well-positioned
industry portals that are of interest for
marketing communications.

v

Type of
Content

Content marketing activities (citations, source

references from Al answers) such as glossaries,

encyclopedias, wikis, blogs and other formats
become visible — from both competitors and
other market participants.

v

© Theinput - the prompts - ultimately define the results and thus also the insights that are gained.

Innovations

As input, questions relating to innovations can
also be submitted — simply to see what the Al
delivers, or whether competitors are already
referenced in the sources on that topic.

v

® aiva 2025
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aiva Audit »»

@IAMN

— The aiva Audit analyzes the Excel results across six categories
(see left table), each with five sub-points, in comparison to
the competition.

— Action recommendations by priority are also provided.

— A SWOT analysis and an Executive Summary can likewise be
created.

Each Category contains

Goals & Questions
Charts & Interpretations
Questions & Insights

Highlights

OEOOOO

Action recommendations

Category

A. Product

B. Topic

C. Model

D. Competitors

E. Intents

F. Industries

» © effective world Group <«

Focus

Visibility & hits per product/model

Gaps in feature-, topic & Use-Cases

Behavior & Quality of LLMS

Visibility & Scores compared

Influence of question intent on result & model behavior

Visibility & Tonality for each industry



» © effective world Group <«

aiva Audit »»

Example 1 A1 - Visibility by LLM »»

— Based on the questions submitted, ) Key insight: GPT-5 and Gemini generate the most “Mentioned"” responses (8.8% and 7.9%) but zero prominent mentions from GPT-s.

visibility can be assessed according
to various criteria and valuable
insights can be gained.

Google Al Overview delivers 52% of all prominent mentions (28 of 54).

Perplexity

W Mot mentioned Mentioned Prominent

* Bing Al n=89 (low valid response count — flagged)
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aiva Audit »»

Example 2 B1 - Score by application area »p

— Based on the questions submitted,
visibility can be assessed according
to various criteria and valuable Auto Adhesive
insights can be gained. _

Auto Interiors

Interior+Exterior

Structural Body

Auto Components

Auto E

EV Applications

Auto Comp.+EV Apps
Exterior+EV Apps
EV Apps+Battery Prot.

30 40

H Mot mentioned Menti Prominent

EV-related application combinations deliver the strongest signal — EV Apps + Battery Protection: 6% prominent, 15% mentioned.
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aiva Audit »»

Example 3 B2 - Score by intent / audience »»

— Based on the questions submitted,
visibility can be assessed according
to various criteria and valuable

insights can be gained. -0 |

Engineers + R&D
Innovation /

R&D + Sustainability

ement [ Supplier Mgmt

Procurement+Sustainability

[nginecrs + Procurement _

o 10 20 30 40 50 60 70 80 90

E Mot mentioned Mentioned Prominent

Procurement + Sustainability cross-tagged prompts: 12% prominent, 35% mentioned — highest of any audience combination.



effective world S.A.R.L.

La Plage Digitale, 13 Rue Jacques Peirotes
67000 Strasbourg, France

T: 433768 869133
strasbourg@effective-world.com

effective GmbH

L13,3-4

68161 Mannheim, Germany

T: +49 62117893 O
mannheim@effective-world.com

» © effective world Group <«

in}(©

Q

effectivé

effective marketing (Shanghai) Co., Ltd.
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For Japanese:

Scan our LINE account.
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Copyright

This presentation is copyright of the effective GmbH. Any use of content, or concepts within, may only take place with
express written consent from effective GmbH.

Cette présentation Powerpoint est la propriété d“effective GmbH et est exclusivement destinée a la présentation. Le
contenu ainsi que les idées et concepts cités dans cette présentation ne peuvent étre utilisés qu“avec le
consentement préalable et écrit de la société effective GmbH.

Diese Prdsentation ist geistiges Eigentum der effective GmbH. Jede Verwendung des gesamten Textes oder die
Verwendung von Teilen der Konzeption oder der Ideen kann nur mit schriftlichem Einverstandnis der effective GmbH
erfolgen.

Todos los derechos reservados. El contenido y la estructura de esta presentacion estan protegidos por los derechos de
autor. Las informaciones o datos de la misma no pueden ser utilizados ni reproducidos de ninguna forma ni en parte
sin la aprobacién previa por escrito de effective GmbH.

effective GmbH BEXHFFAENEIKIT. TEHABTKZFNA; XHEFFR5IBNE RO RE TR EZES D AEH,
XBEFAXHEERAR, REFARTEN, ERADANELARFFR. HEH. R BREXHRS; sAF51MA
SEWNECERZBERERIFFRI

Make your world an effective world
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