
Your AI Solution
for Measuring and Optimizing 

AI Visibility in the Industrial Sector

AI Probe Question Assistant

AI Visibility Analysis

AI Visibility Audit



Only those who know their presence, 
can optimize it in a targeted way.
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5 Reasons to Measure AI Visibility

Actively Managing Market 

Presence (Visibility Score)

Instead of passively waiting to 

see how AI models evaluate 

your brand, measurement 

enables targeted optimization. 

Only those who know their 

score (0 – 10) can rise from a 

"brief mention" to a 

"prominent, cited market 

leader position.

Secure Strategic 

Competitive Advantages

An AI audit uncovers visibility 

and evaluation gaps in direct 

comparison to competitors. 

You immediately recognize 

whether competitors are 

already more dominantly 

positioned on important 

industry topics or innovations 

and can take countermeasures.

Precise Content & GEO 

Optimization (Content 

Gaps)

The analysis pinpoints exactly 

which sources (wikis, 

glossaries, specialist portals) 

are used by LLMs to generate 

answers. This enables a data -

driven alignment of your 

content strategy (Generative 

Engine Optimization) to 

deliberately appear as a cited 

source in AI answers.

Understanding & Serving 

Customer Intentions 

(Intents)

Different question intentions 

(e.g., price/performance vs. 

technology focus) lead to 

different model behavior. 

Through measurement, you 

understand how your brand is 

perceived in different phases of 

the customer journey and can 

adapt your messages 

accordingly.

Early Warning System for 

Innovations & Trends

The measurement serves as a 

monitoring tool for new topic 

areas such as sustainability or 

skilled labor shortages. You see 

in real time whether your 

brand is already associated 

with future - relevant USPs or 

whether there is unused 

potential here.

1 2 3 4 5

AI Visibility is the new SEO –  those who understand the sources and logic of LLMs secure the first digital touchpoint 
with tomorrow's customer.



Three Components

Input

Brand inputs and prospect prompts

─ What and how is asked? 

─ What are the most frequently asked questions

• Intents : comparison , price /service , Top 3 

manufacturer

• Topics: skilled labor shortage, sustainability, 

technology, USPs

• Product /Product Group 

• Product Features

• USPs

• Industries

• Applications

─ Brand

─ Domain(s)

─ Country

─ Competitors per country /market

─ LLMs 

• Gemini, chatGPT , Perplexity , Google/Bing AI 

Overview , Mistral  and others

Output

Analysis based on the input

─ All results as Excel download

─ All results online

Audit

Result evaluation 

─ Evaluations by

• Dimensions , 

• USPs, 

• Intent , 

• Industrie, 

• Applications

Action recommendations

• SEO/GEO Content 

• Strength , Weakness

• Content Gaps 

• Visibility Scores vs Content

• Recommendations by LLM

• Visibility Scores vs LLM

ai  probe assistant ai  v isibility  analysis ai  v isibility  audit
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AI Probe Question Assistant

Input

Managing Question Dimensions

─ Industries

─ Products

─ Product Features

─ Applications

─ Intents

─ Topics/USPs
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Generate Questions

Input Probe Questions für alle Dimensions

─ Slider for number of questions

─ Selection of LLM for generation

oder dedizierte Probe Questions für nur eine Dimension nach Typ und Value

©  effective world Group



aiva  Project

Configuration of the analysis
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aiva  Project  Results

Analysis Result 

Download Result or view online 

─ Results Overall Scores

─ By Model

─ By Question

─ By Applications

─ By Industris

─ By Intents

─ By Product Features

─ By Topics/USPs
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aiva Scoring Model
©  effective world Group

0: No AI Overview available

1- 2: Brand is completely 
absent from response

3- 4: Brand mentioned briefly / 
negatively or only peripherally

5- 6: Brand mentioned with equal
prominence to competitors

7- 8: Brand clearly more promient
than competitors with positive 
positioning

9- 10: Brand is primary focus with
strong positive portrayal and /or
recommendation

0-2 3-6 7-10



Press and 
Communication

Type of 
Content

✓
The input – the prompts – ultimately define the results and thus also the insights that are gained. aiva  2025

Three More Benefits for Marketing

Innovations

✓

The sources of AI answers reveal, 
alongside competitors, well - positioned 
industry portals that are of interest for 
marketing communications.

Content marketing activities (citations, source 
references from AI answers) such as glossaries, 
encyclopedias, wikis, blogs  and other formats 
become visible —  from both competitors and 
other market participants.

As input, questions relating to innovations  can 
also be submitted —  simply to see what the AI 
delivers, or whether competitors are already 
referenced in the sources on that topic.

✓
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The Audit



aiva Audit

Audit

− The aiva  Audit analyzes the Excel results across six categories 
(see left table), each with five sub - points, in comparison to 
the competition. 

− Action recommendations by priority are also provided. 

− A SWOT  analysis and an Executive Summary can likewise be 
created.

Category Focus

A. Product Visibility & hits per product/model

B. Topic Gaps in feature - , topic & Use - Cases

C. Model Behavior & Quality of LLMS

D. Competitors Visibility & Scores compared

E. Intents Influence of question intent on result & model behavior

F. Industries Visibility & Tonality for each industry

Each Category contains

1 Goals & Questions 

2 Charts  & Interpretations

3 Questions & Insights

4 Highlights

5 Action recommendations
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aiva Audit

Example 1

─ Based on the questions submitted, 
visibility can be assessed according 
to various criteria and valuable 
insights can be gained.
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aiva Audit

Example  2

─ Based on the questions submitted, 
visibility can be assessed according 
to various criteria and valuable 
insights can be gained.
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aiva Audit

Example  3

─ Based on the questions submitted, 
visibility can be assessed according 
to various criteria and valuable 
insights can be gained.
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effective world S.A.R.L.

La Plage Digitale, 13 Rue Jacques Peirotes

67000 Strasbourg, France

T: +33 7 68 86 91 33

strasbourg@effective - world.com

effective marketing (Shanghai) Co., Ltd.

Dowell Space, 4th Floor

Caitong  Kuntian  Building

No.777 Ningxia Road, Putuo  District 

200065 Shanghai, China

T: +86 21 6208 0215

shanghai@effective - world.com

effective GmbH

L 13, 3- 4

68161 Mannheim, Germany

T: +49 621 17893 0

mannheim@effective - world.com

For Japanese: 

Scan our LINE account.
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